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WEST BENGAL STATE UNIVERSITY

B.Com. Genceral Part-I Examination, 2020

PRINCIPLES OF MARKETING AND E-COMMERCE
PAPER-PMEG-III

OLD SYLLABUS

Time Allotted: 2 Hours Full Marks: 50
The figures in the margin indicate full marks. e T S4TE AT eI [ wed
Candidates should answer in their own words FAFVFIA (TR SIFY U TG TG T
and adhere to the word limit as practicable. Ea7 a1
GROUP-A
-+
(PRINCIPLES OF MARKETING)

1. Answer any one question from the following: 10x1 =10

(a) Define Marketing. Differentiate between selling and marketing. 2+8

fReteica @t wre | Kiea @ fRveta e =19 @it
(b) Name any two concepts of marketing. Explain the modern concept of marketing. 2+8

RHeITTa (1 (I 75 IO w1 Srad Tl | Rt sy sweami i et

2. Answer any one question from the following: 7x1=7
(a) What do you mean by market segmentation? Why is it necessary for efficient 2+5
marketing?
o fForeH IS & @I ? FFal [ oo aft @ e 2
(b) What is market share? Discuss the bases for market segmentation. 2+5
e W 5 9 AR Koy fefeefs swemar san
(c) What do you mean by 4Cs? Discuss the effect of Promotion Mix and Distribution :2+5

Mix in Marketing Mix.
4Cs A0S 3 @A 9 Rt fed erqes e @ 36 firers 21 Qb= S|

(d) Discuss the features and importance of product. 3
S{relya CAfHE) @ wFg Il Pl
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Answer any one question from the following: 8x1 =8
Define Logistics Management. Explain in bricf, different types of distribution 2+6
channels.
—~

Sef] BEGE AR G WIS | 357 2N waafa srewee! A
What do you mecan by marketing information system? Explain about the 2+6
information development in the context of markceting information system.
fAeters wey ara 9ece @ @iran 9 Ao So) AaEE CRch ) Sme S wrErs
A
What is retail management? Describe different types of retailing. 2+6
Y5al AR AT IS A Yo7 IR prace a3 wat |

8

Describe the promotional strategics adopted by a Retail Business.
oA TR A STPTS ANI- G I A Sl |
What is penctrating price of a product? Explain the skimming pricing policy. 2+6
SR SRS Wi (S 9 T (SIF WG RS0 FTFC N F
What is public relation? Distinguish between advertising and publicity.

TP & 9 REsioi @ eibitan ey N @ |

GROUP-B
(e-commerce)

(To be answered in English only)

Answer any fwo questions from the following: 10x2 =20

What is m-commerce? How is internet related to e-commerce? 2+8

Define mobile banking. What are the added benefits of e-commerce in 2+8

comparison with the traditional system of commerce?

What is e-tailing? Discuss about B2C Portals. 2+8

Define B2B Model of e-commerce? Discuss the advantages and disadvantages of 2+5+3

B2B e-commerce.

What is e-payment? Discuss about the evolution of e-payment system. 2+8
5x2=10

Write short notes on any twe of the following:
(1) Smart Card
(i)  E-wallet
(iii)  E-cash
(iv)  E-cheque.
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Answer any one question from the following: 5x1=35
Define ¢-:CRM. What arc the goals of c-CRM? 2+3
Define mobile-CRM. Explain in bricf the features of ¢-CRM, 2+3
Explain the benefits of ERP. 5
What are the functional arcas of ERP? 5
What is consumerism? What are the features of supply chain management? 2+3
What is outsourcing? What arc thc managerial components of supply chain 2+3
management?

N.B. : Students have to complete submission of their Answer Scripts through E-mail / Whatsapp to
their own respective colleges on the same day / date of examination within | hour after end of
exam. University / College authorities will not be held responsible for wrong submission (at in
proper address). Students are strongly advised not to submit multiple copies of the same answer

seripl.




